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 Part I. 

 
$IX FIGURE MUSIC COMPOSER 

 

Imagine waking up at 6AM: meditating, exercising, and enjoying breakfast with 

your spouse and kids – a healthy start to the day that puts a smile on your face. 

You walk upstairs to your music studio, coffee in hand, and excitedly begin 

working at 8AM – your inbox full of artistic discussions with clients and requests 

for new projects, alongside social media conversations brimming with 

engagement. Your morning flies by so fast that you have to forcefully break away 

to grab lunch!  

 

The day is still young, but you’re in no hurry. You lay back for an hour or two: 

you relax to a TV show or play through a new video game. Fully re-energized, you 

get back to work. You pause for 10 minutes to welcome your kids home from 

school and give them your undivided attention; you return to work once you’ve 

had a short, but meaningful conversation. Your alarm strikes at 5PM – just in 

time to finish another project. This alarm reminds you to wrap it up and walk 

downstairs to prepare dinner for your family and to be present when needed the 

most.  

 

You play with your children, enjoy dinner conversations with your family, and 

tuck your kids to bed. With a couple hours remaining before turning off the 

lights, you pull out a reserve of energy stored just for your spouse and treasure the 

stillness and silence with your best friend. In these final moments of the day, you 

spend some time for reflection, planning, and reading. In bed by 10PM, an 

accomplished day filled with confidence, laughter, and purpose comes to a close.  

 

While drifting off to sleep and reviewing the day, you realize that in just 16 hours, 

you worked for 7, enjoyed family time for 7, invested in personal health & 

development for 6…a total of 20 hours of productivity, all due to prioritization 

and overlapping. And to boot, you earned $500–$2000+ today doing what you 

love! Best of all, you enjoyed your life for all of those hours…this was a good day. You 

think to yourself – Let’s do this again tomorrow. 
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Does this sound like a dream? Too good to be true? Imagine if this was your 

reality… 

 

I don’t have to imagine. This is my life. I’m a $ix Figure Music Composer and I 

enjoy every day of my life to the fullest. This is the life I longed for since high 

school, 14 years ago when I declared myself a music composer to the world! Little 

did I know that passion & talent alone are meaningless when building a business. 

Little did I know that I would struggle for years to make ends meet as a music 

composer. Perhaps my greatest fear was true – I wasn’t good enough; my music 

wasn’t good enough; music composers can’t make it in this modern digital age. 

 

I want to assure you that those thoughts are lies. You can be a professional music 

composer. You will find success. And funny enough, success comes to those who 

set their priorities in order. Family is always first. Then work. I don’t work past 5 

PM and I don’t work on Saturdays or Sundays. Those days are sacred & set apart 

for family. I refuse to live my life enslaved to work. I escaped the 9-5 grind to be 

financially free and to have full autonomy in my life – the power to decide what I 

want, when I want, where I want, with whom I want, at the price I want, at the terms I 

want. 

 

If I want to pause work and take my kids to the park, I do. If I want to take a 

week vacation with my family, I do. If I want to charge $20,000 for a project, I 

do. If I want to turn down a client that doesn’t value my time or family 

boundaries, I do. 

 

This freedom is available for you too. But you will have to fight for it. You will 

have to restructure your entire mindset and schedule to position yourself for 

success. But it’s worth it. 
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FIND YOUR WHY 
 

Without a clear Why, you will give up when the What and the How become too 

challenging. Focusing on your Why is at the core of any successful endeavor. Why 

do you want to escape the 9-5? Why do you want to work from home? Why do 

you want to become a full-time music composer? Why do you want to earn 

$100,000+ per year? Is your Why more comfort? Is it to impress others? Is it to 

change the world?  

 

Until foster care entered my story, my Why was missing. If you had asked me why 

I wanted to work full-time as a music composer, I would have answered because I 

love writing music. How then did I react on the days when I didn’t want to write 

music? I filled up my schedule with busy-work: aimlessly cold-contacting potential 

clients, scouring through online forums, and presenting myself in a very desperate 

manner on social media. If you had asked me why I wanted to escape the 

corporate 9-5 job and work from home, I would have responded because I want to 

make my own schedule! When freedom of schedule was my Why, I was at the mercy 

of my feelings – nothing stopped me from playing video games all day or 

motivated me to work at all on days when I didn’t feel like it. 

 

I had to have a day-job, where I daydreamed every hour about the one day I would 

invest my time in fulfilling work. I was discontent only earning $1,000-2,000 per 

month and it showed. But the moment my wife and I decided to open up our 

home to foster children – everything changed.  

 

My schedule, energy, and finances were no longer my own. Granted, I shared 

them with my wife, but at the end of the day, she’s a strong woman who can take 

care of herself. Children, however, demand time, attention, and intentionality 

because they need you.  

 

Unlike biological children where you have a 9-month grace period to prepare your 

home, heart, and finances, foster children enter your home immediately after 

approval. Within one hour of my wife Natalie leaving her job, we received a call 

for our first placement – a 3-month-old baby boy. The next day, we received a 2-

week-old boy. Within 2 months, we received two sisters, ages 9 and 10. Our 

house was filled with kids! Kids with trauma. Trauma requires extra time, energy, 
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and intentionality. Love is not enough; these children require deep commitment.  

 

My Why was settled: to love these children unconditionally; to adopt any who 

become eligible while in our care; to live my life committed to their welfare; to 

raise awareness for others to step into foster care; and to rally around those who 

are in the thick of it. My Why is rooted in serving others. My Why fuels me every 

day, especially on days that I don’t feel like it. My Why burns within the core of my 

being so strongly that no obstacle will stop me from loving these children and 

increasing our family resources to love more. 

 

At the time of this writing, we are on our 5th 

foster placement and are on track to adopting 

two! The only current limitation to our vision is 

our physical capacity. My next financial goal is to 

earn $40,000 per month so we can build a larger 

home to house more children and deeply impact 

more lives and families. When you find your Why, 

no excuse can stop you from achieving your 

dreams. 

 

In Part II, I’m going to tackle your top questions collected from thousands of 

music composers that I’ve trained, coached, and mentored over the last several 

years. These are real questions, fueled by real fears: anxiety, fear of the unknown, 

fear of failure, imposter syndrome, lack of direction, lack of marketing & 

branding skills, lack of support, lack of self-discipline, lack of belief, and many 

more.  

 

My hope and prayer is that these questions and responses demolish your excuses 

– that these words are more than text on a page. I believe that these words will 

change your life and empower you with practical and tangible means for shifting 

the trajectory of your career and life

“My WHY fuels me 

every day, especially 

on days that I don’t 

feel like it.” 
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PART II. 
 

5. FINDING THE FIRST CUSTOM MUSIC JOB? 

 

Landing your first custom music job is like the old paradox of getting your first job 

anywhere – you need proven job experience before you can be considered for a job. 

When seeking your first job as a music composer, it’s important to understand that 

there are 3 major digital media industries with vastly different audiences. Each 

industry requires a unique approach. 

 

BROADCAST INDUSTRY 

 

The Broadcast industry is the easiest avenue to enter for new composers and has the 

largest payout for time invested. It also has the most opportunities for establishing 

passive, residual income through royalties. Even if you don’t love writing corporate 

music, this industry is the most commercial. Broadcast mediums include television, 

radio, corporate videos, advertisements, podcasts, YouTube videos, social media 

videos, etc. Stock music libraries including Audio Jungle, Premium Beat, and 

Epidemic Sound are a great place to start for beginners. Once you upload high-quality, 

appropriate music to these sites, expect to receive payments within 30 days.  

 

Corporate music is very formulaic: usually at a fast tempo (over 120 bpm), in 4/4 time 

(common time), and very inspirational in mood. Companies license stock music to 

motivate their customers to buy something, so they’re looking for energetic, happy, 

motivational music. Typical instruments include acoustic guitar, piano, ukulele, bells, 

and whistles. Rock and Pop tracks are the most used in the Broadcast industry, but 

Epic Orchestral movie trailer music is also in high-demand for commercials. If you’re 

comfortable writing in either of these styles, you will have a strong chance of landing 

placements. Expect to submit 10 to 15 tracks before receiving any purchases. Library 

music is a numbers game of discovery where those who output the most quantity get 

the most return. Composers who earn a living exclusively from Broadcast music 

maintain an output of 5+ tracks per week to their library catalogues.  

 

While writing for libraries isn’t technically custom music, you honestly can’t expect to 
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compose custom music for a TV show, podcast, corporate video, or any other 

Broadcast medium without an in – an inside relationship with someone involved with 

the creation of a project. You’ve heard it before and you’ll hear it again – the 

entertainment industry is a people business. It is highly unlikely for you to receive a 

custom score inquiry early in your career without first building your brand and 

establishing notoriety through experience. I’m a strong advocate of building your 

career one step at a step – try composing at least one section of a library track every 

day and you’ll quickly amass a large, powerful library. Then when you start receiving 

custom music inquiries, you’ll already be earning passive income from your music! 

 

VIDEO GAME INDUSTRY 

 

The Video Game industry is unique because it is almost exclusively online. 100% of 

the commercial games I have worked on have been with game developers online – 

most of which I’ve never met in person! This is true for my colleagues as well. The 

video game industry is global. I’ve worked with game developers all over the world, 

including the United States, Honduras, South Korea, Brazil, Venezuela, Canada, & 

Australia! You don’t have to live in Los Angeles, New York, Seattle, or any other city 

with a large game development scene. The internet is a powerful resource.  

 

There are 3 strategies for connecting with video game developers online and landing 

more composing opportunities: 

 

STRATEGY #1: Forum-Blasting 

Forum-Blasting is by far the most common approach that composers use to gain 

more work. The process is simple – find a popular game development forum, social 

media group, or hashtag and blast it with shameless self-promotion posts. The result? 

Massive exposure, but little to no engagement. Best-case scenario? A game developer 

sees your demo reel / website link / free music and contacts you (success!); then you 

proceed with a timid, low-budget business transaction on the terms of the developer. 

After the job is completed, you receive your insultingly low payment (but hey, 

money!). You part ways and never speak again.  

 

STRATEGY #2: Cold-Calling 

Cold-Calling (also known as Cold-Emailing) is contacting a game developer with no 
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prior-established relationship and coldly asking them outright: Do you have a music 

composer for your game? No? Your game looks great and I would love to write your soundtrack! 

 

To most composers, this strategy feels like the best way to land more gigs. After all, 

you have the perfect solution to the developer’s problem (high-quality music for their 

game) and they have the perfect solution for your problem (need for work). Therein 

lies the issue. Desperation is unattractive. When was the last time you went on a date 

with a desperate partner? How long did that date last? If you survived the 

awkwardness, was there any chance for a second date? Desperation feels icky. We can 

sense it from a mile away. No game developer wants to work with a desperate 

composer.  

 

Does Cold-Calling work? It sure does. I’ve landed a handful of game projects from 

Cold-Calling game developers. What was the result? Low-budgets, unappreciative 

clients, endless revisions, annoying and unfair contracts, poor 

communication…overall bad experiences. How many Cold-Calls did it take to land 

actual paying gigs and not just lip-service? About 1 out of every 100 contacts. Some 

composers make a living doing this. But that’s a lot of exhausting hours of research, 

emailing, and messaging…all for 99 dead-ends and 1 giant headache once obtained. 

There must be another way. 

 

STRATEGY #3: Add Value 

Imagine starting your work day to a handful of emails and social media messages from 

raving fans – each message contains a compliment that makes you smile and a plea 

for you to work on their game. One message reads: I love your YouTube channel – your 

story has impacted my career and I know that your music will be perfect for my game. Another 

reads: I’ve been following you on Instagram for years and your music inspired me to create my own 

video game. How much would you charge to create the soundtrack to my team’s game? 

 

What freedom! You have the position and power to say YES or NO to any of these 

projects – on your schedule and at your rate…on your terms! Why did these developers 

contact you? You are the answer to their problems. They already have a relationship 

with you (or the perception of one) and are ready to buy. Now! Best of all, your YES 

or NO today will still benefit them and strengthen your long-term relationship.  
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If you say YES, you’ll do a great job serving their game, you’ll be compensated 

appropriately, and you’ll build trust & rapport for future projects. These raving fans 

will also share their recent experience with their friends and bring you more work. If 

you say NO and connect them with another composer that can meet their needs 

immediately, you build their trust for a future project (and more desire for a future 

project when conditions are more fitting), while also providing work for a friend. This 

is a win-win situation every time. Long-lasting, fulfilling careers are built this way. 

 

How then do you add value to developers and transform them into raving fans that 

contact you? Use the tools at your disposal. Since game developers are global, use 

social media to your advantage. Post valuable content. Post consistently. Engage with 

your audience. Build an effective website. Integrate an email list. Be active in game 

developer groups and forums. Be an industry leader. Be someone that game 

developers approach. Use YouTube, Instagram Stories, & Facebook Live. Create 

music packs on the Unity and Unreal game engine asset stores. Create courses. Create 

YouTube video series. Write blog articles. 

 

You can’t do all of these, but you can do some. Create value in the places that showcase 

your strengths. If you have a fun, engaging personality, utilize video. If you have an 

artistic eye, use images. If you have thoughts to share, write text. Start somewhere and 

consistently add value! It usually takes about 10 touch points for a viewer to become a 

fan. Fans usually require another 10 touch points before they contact you for a project. 

The more you can use each media type to dominate your industry, the faster your 

authority will rise and your touch points will increase…very much like experience 

points in video games!  

 

Of these three strategies – which produces the greatest result? Which strategy requires 

the least amount of time? Which strategy pays the most in both the short-time and 

long-term? Online business is vibrant and effective; it’s becoming more so every year! 

Go therefore and add value. 

 

FILM INDUSTRY 

 

Of the three digital media industries, film is definitely the most challenging to enter. 

This is primarily due to its exclusivity to location. Unlike the Video Game industry, 
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film communities are centralized to particular cities and are very tight-knit. There is 

little to no opportunity to become involved in film projects online, aside from the 

occasional short film, animated film, corporate video, or social media video – most 

of which tend to rely on music licensing over custom music. Film communities are 

formed by networks. Friends work with friends, so the only way into the film industry 

is to be invited by a friend working directly on a project (including directors, 

producers, music editors, etc.). 100% of my commercial film projects have been a 

result of in-person relationships (and their friends based on referrals).  

 

Large film communities exist in Los Angeles, New York, Atlanta, and other major 

cities; but small cities have significantly less opportunities for composers. To enlarge 

your network, attend local filmmaker meet-ups and start events in public locations to 

gather those in your area. Attend regional or national conferences to meet those in 

the film industry that you otherwise have no contact with. Relationships can flourish 

online after an initial contact in-person, but it’s almost impossible to establish a 

trustworthy film relationship first online.  

 

COMPOSING FOR MULTIPLE INDUSTRIES 

 

Most composers tend to compose exclusively for one or two of the industries, but if 

you’re like me and are passionate about writing for all three, it’s imperative to treat 

each as a separate entity. It’s rare for one piece of music to work well in all three 

industries. For example, a 16Bit Super Nintendo Action-Platformer track won’t work 

in a corporate presentation video, emotional short film, or a television promo; nor 

will those genres work well in a 16Bit video game.  

 

If you’re struggling to find your first gig, it’s likely due to your pairing of a style of 

music with the wrong industry. If you write emotional orchestral music, pursue the 

Film industry. If you write energetic chiptunes, pursue the Video Game industry. If 

you write pop or rock music, pursue the Broadcast industry. Decide which industry 

is most compatible with your best music and go after that first! You can always try 

the other industries later or simultaneously with other music genres.  
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6. BEST WAYS TO CHARGE CLIENTS FOR CUSTOM MUSIC? 

Most composers feel uncomfortable talking about money and rates, but it's 

important to charge for what your time is worth. 

GETTING PAST THE ICKY FEELING 

In my experience, composers feel uncomfortable talking about money with clients for 

two main reasons. The first is a fear that putting a price tag on their art will devalue 

it. This is often the result of putting your work on a pedestal, a common pitfall of new 

composers. The antidote to this is to compose and release a lot of music (every day if 

possible) and open yourself up to constructive criticism with a trusted community 

(like in the Sonic Storytellers Facebook group!).  

These habits remove the temptation to dwell on music you've written in the past and 

shifts your focus to the present. The second reason composers feel uncomfortable 

talking payment is quite the opposite: a self-deprecating lack of confidence that their 

time / art is actually worth money. Sometimes, this feeling can only be alleviated by 

ripping off the bandage, so to speak, and having that first direct conversation about 

payment. 

This will make subsequent conversations with future clients much easier. It will also 

help composers understand that music is a crucial part of the storytelling experience 

and worth paying for. 

BREAKING DOWN THE BARRIERS 

Here are 3 tried-and-true methods for getting past the barriers of rate discussions 

when charging for custom music: 

METHOD #1: Charge by the Hour 

This method is great for young composers trying to get a career going. It's the simplest 

way to charge for custom music, especially if you're still figuring out your workflow 

and how long it takes you to write music. Charging by the hour is the most popular 

method in the video game industry because this is largely how developers bill their 

time as well. Start your rates low if you take this approach. This way you can start 
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tracking how long certain tasks, types of music, and genres take you to compose 

without the risk of overcharging the client. This data will come in handy as you grow 

in your career, especially in methods 2 and 3! There’s no cut-and-dry number for how 

much you should charge. It depends on a large number of variables like client budget, 

your skill level, the amount of requested music, and negotiation.  

 

Imagine that a client hires you to compose a 1-minute track. You estimate that it will 

take you 3 hours to create this piece, but you add an extra hour just to be safe. This 

totals to 4 hours of composing time, not including revisions. After negotiating with 

the client, you agree on $200 for that piece of music ($200/4 = $50 per hour). Entry-

level jobs in the United States start anywhere from $8 to $15 per hour, so $50 per 

hour isn't bad at all!  

When you finish the music, send your client an invoice with the item of Custom 

Music and your billable hours multiplied by your hourly rate. Easy! 

 

METHOD #2: Charge by the Track 

After you work with a few clients charging by the hour, you'll start to feel more 

confident in your abilities as a negotiator. You'll have a growing body of data on 

composition timeframes, a blossoming portfolio, and hopefully a few kudos from 

the clients you've already worked with. There is nothing better than word-of-mouth 

referrals and testimonials, even in our current technological nirvana. 

Rather than billing by the hour, you can cut out the middleman and charge by the 

track. If you've been diligently tracking your time, you should have a clear idea of how 

long composing takes you. Suppose that your data shows that the average track 

(including revisions) requires 5 hours to complete. At the above rate of $50 per hour, 

you can sum up the value of your delivery as $250 per track. 

This method is one of my personal favorites. However, it's important to reiterate that 

you should have a clear idea of your composition speed before charging by the track. Otherwise, you 

risk undercharging or overcharging your client. 

This method can also provide you negotiating wiggle-room because, despite the 

length of the track or the requested genre, you have a set rate in mind. Regardless of 
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whether the project needs a solo piano piece that takes you an hour to produce or a 

full orchestral track with over 30 instruments, your rate-per-track doesn't change. 

METHOD #3: Charge by the Project 

This method is best suited for film scoring. Film projects often encompass more than 

just sitting down at your workstation and composing. The scoring process includes 

Spotting Sessions, constant communication with the filmmakers, and often extremely 

tight deadlines. 

Filmmakers usually book composers for the final 2-3 weeks of Post-Production (the 

final phase of filmmaking before public screening). Committing to such a short 

deadline requires exclusive access to a composer; a crunch period that cannot tolerate 

distractions. In a real sense, filmmakers aren't just paying for a set number of music 

cues – they're paying for you. In these cases, it's much simpler to ditch any hourly or 

track-based pricing models in favor of a lump sum. 

Film projects differ from video game projects in two main areas: production time and 

budget. Films often have very fast turnaround times and inflexible budgets. Video 

games often require very long development cycles (usually around 3-4 years per game), 

so your work may be intermittent. That's why it makes more sense to charge hourly 

or by the track when working on games. Also, video game budgets are far less certain 

(especially in the indie world and anywhere crowdfunding is involved). 

Of course, this begs the question: How much should I charge for this project? I was recently 

booked for 3 weeks to score a documentary. I asked myself: What is the baseline income 

I need to make during these three weeks? Remember, when you say YES to something, 

you're also saying NO to multiple other things. My next question was: What are my 

major needs this month that will move the needle forward in my business? 

My answer to this was to build a new, custom-PC along with new music gear, 

especially since my trusty iMac recently bit the dust. Also, it was my wife's birthday 

during that month, and I wanted to set aside funds to spend on her as well. With these 

expenses in mind, I was armed with my WHY when entering the project negotiation. 

It turned out that my price was higher than what the film team had budgeted, but 
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because I presented my case, they agreed and paid the amount I requested (this tactic 

works)! 

SEPARATE FEES AS LINE ITEMS 

Whenever possible, separate your creative fee from a music gear or production fee! In this 

recent documentary project, I not only charged for my time (the final music delivery), 

but also for sample instruments that were required to make the project great. My 

invoice reflected this with two separate fees: music production and composition. The latter 

covered my time and work, while the former covered the actual gear I needed to create 

the best product possible. 

NEGOTIATING HIGH GROUND 

Business transactions are never neutral; there is always a dominant party. When a 

client needs you more than you need their money, you are in the driver's seat. 

Oftentimes, this is revealed by who speaks first. When you approach a client, you 

are subject to their wishes, price points, and desires. When they approach you, you 

have the negotiating high ground.  

If you name a price that's grossly under the budget of the developer, they will leap 

with glee at that deal knowing they're paying less than they had planned (and 

probably less than your time is worth). When they mention their budget first, you're 

in a much better position to know their expectations and budget, and how to 

respond in such a way that helps you get compensated fairly. Even if your rate is 

considerably higher than their expectation, this positions you as the expert. It's not 

always possible for beginning composers to be in this position, but is certainly the 

most powerful way to get paid for what your time is worth. 
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12. PREPARING FOR A FILM SPOTTING SESSION? 

Spotting Sessions are one of the most important responsibilities for a film 

composer to get right. Preparing incorrectly can cost you social credibility and 

future gigs, but nailing it can be a serious boost to your career and perception 

with clients.  

A Spotting Session is a viewing of a film that occurs after the shooting wrap-up but 

before the composer starts scoring the film. The musical direction, specific genres 

or instruments, and the parts of the film that should include music are all discussed 

here. This crucial meeting is a powerful moment for connecting to the filmmakers’ 

vision for the film. 

Spotting Sessions consist of the creative inner circle of the film production team 

(usually no more than 5 people), including the director, producers, and the film 

editor. If you want to break into the film composition space, it’s only a matter of 

time before you find yourself in a Spotting Session. Don’t wait and risk losing 

credibility with your client! Set yourself up for success and prepare with these three 

steps. 

STEP #1: Watch the Film Before the Session 

This seems like a no-brainer, but it’s amazing how few composers do this. The 

spotting session is not the time to see the film for the first time. That screams unprofessional, 

especially if the director has sent you the movie with the express purpose of you 

viewing it! 

In my personal experience, it’s best to watch the film at least twice. The first time is 

all about internalizing. Soak in the plot, the cinematography, the characters, the 

dialogue, the emotions, the story… everything. Let it churn and marinate in your 

subconscious mind. This is important! For the second viewing, make sure you have 

pen and paper in hand. It’s time to get down to business... 

STEP #2: Take Notes 

When you’re watching the film for the second time, jot down notes about anything 

and everything that comes to mind from a musical perspective. A few examples of 
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helpful items to record: 

• Instrumental ideas (warm strings here, soft flute there) 

• Motifs (give Sally her own lighthearted theme and give Francis a sad, tragic theme) 

• Timecodes (brass comes in at chase scene, 1:23:02) 

• Types of music (jazz combo, New Orleans jazz, John Williams-esque orchestra) 

Once complete, analyze your notes and notice any recurring or familiar themes. The 

purpose of this step is to enter the Spotting Session with ideas of your own and to 

prepare for composing demos. 

STEP #3: Compose Demos 

I can’t recommend this enough. There is no better way to impress a director or 

producer than by entering the Spotting Session with actual musical demos in hand. 

Think about it: when the director wants to work with a composer on her next 

project, whose name will pop into her head first? The composer who was 

professional, timely, and prepared. 

As a bonus, since the editor will be present with the film session open and ready to 

go, they can drop your music into the timeline and see how it feels against the film 

itself. This is incredibly helpful for receiving detailed feedback early. 

There’s nothing worse than thinking that the director wants one thing, pouring 

hours into your music, and then realizing that it doesn’t fit their vision at all. 

Imagine sailing a large ship on the ocean that veers off course by 2 degrees. Initially, 

the small error  is undetectable, but by the end of the journey your shop will be 

miles away from your destination.  

That’s the result of a lack of alignment between the composer and filmmaker, and 

it’s one of the many helpful ways that preparing demos in advance can save you a 

substantial amount of time in the long run.  

BONUS TIP: Don’t Speak Unless Spoken To 

Usually, people speak mindlessly when nervous. If you’re professional, prepared, 

and confident, you don’t need to speak. Your copious notes and demo will speak 
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for you!  Obviously, if somebody asks for your opinion, gladly give it. The 

important thing to remember is that silence is a signal that you’re confident in your 

handiwork. It may earn you serious respect with the filmmakers.  

If you disagree at a certain point, don’t bring it up during the spotting session and 

interrupt the flow of the film. Jot it down and gently mention the issue to the 

creators afterward. They are the final decision makers. If they veto your suggestion, 

remember that you’re being paid to serve their vision, not the other way around. 

Serving the film is your top priority. This film is not a showcase for your newest 

sample library or another feather in your cap for your demo reel – it’s a piece of art 

that likely has a lot of blood, sweat, and tears poured into it. Your job is not to overshadow 

the film, but to underscore it. Sometimes that even means no music at all. 


